


Em[;hsaﬁﬁe ABOUT US

ﬁﬁ[:hﬁﬁﬁms » Launched in 1999, a fortnightly edition to provide a

‘ platform for System Integrators,|SVs, Channel partners
and vendors to put forth their views & opinions on IT
industry.

M Proposes
Make in India

""“'"'“ﬁ"““i’ _ » Keeps the System Integrators, ISVs, Solution Providers
7 e well ahead of times with vital statistics , trends,
challenges, & best practices in IT.

Audience Profile:
Owners/CEOs of System Integrators, ISVs and solution providers. Sr &
Middle management from vendor community.

Audience Category: Readership - 64,400 (Fortnightly)
> Solution Providers -Sysf[em Circulation - 27,600 (Regular)
» Integrator, ISVs, Security Integrators, ] ] .
> Network Integrators. Circulation - 29,900 (Special)

» Distributors — NDs, RDs & SubDistis
> |IT Vendors.




EmChannels MAJOR SECTIONS

Perspective: Detailed analysis of any topical trend impacting solution providers,
channel partners, as well as vendor.

Spotlight: Analysis of any topical news impacting the IT industry & the channel.

Success Story: Profiling the solution providers across the regions with a focus on
their journey to success.

Best Deployment: Case studies highlighting the implementation /deployment
undertaken by solution providers for their customers.

Rapid Fire :Humerous take on the personal lives of solution providers.

Women Power: Looks at the journey of the leading women in the IT and channel
industry.

Channel Tree: Explains the channel structure and business model of any vendor.

CEO Speak/ Vendor Speak: Interview of the chairman/Founder and CEOs of any vendor
company.

Verticalization: Focuses on the tech solutions available form Sls and ISVs for a
particular micro vertical.



EECh““é'i"i"ﬁ'éls SPECIALS OF THE YEAR

OUR EDITORIAL STRENGTH

STRONG, SUBSTANTIAL, POWERFUL & INTENSE

Solutions Champs Special December
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Channel Satisfaction Survey- May

» Most revered and respected survey conducted
amongst 650 partners of the channel industry.

» Surveys more than 20 categories (first time in

India) & identifies vendors who satisfy most of
the distributors/resellers and solution providers.

Gold Club( Formerly Silver club)

— July, Auq, Sept

* Profiles India's Top 50 Solution Providers
(Vol.1,July), Top 50 Distributors (Vol.2, August)
and Top 50 Emerging SPs / Distributors
(Vol.3,Sept.) on the basis of their revenues.



[['I Channels

. dachannels.com

['IChannels]

Solution Champs- December

vy
soLUTION 82 &2 %L

* Highlights the Top10 Solution providers
/System Integrators across 15 technologies
indispensable for Enterprises and SMBs.

Best Deployments Casebook-
March

» Case study special issue is a collection of
highly successful deployments undertaken by the
tier 2 & 3 solution providers in the country.
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Events

SP Summit

Started in 2006, SP Summit is the first &
only event that brings together the country's
Top 100 solution providers to share their
achievements,resolve challenges & discuss
strategies for growth.

Audience Cateqory:

» System Integrators

* Network Integrators
 Application Providers

» Value added Resellers

Past Cities Done:

- Madh island in 2006 Colombo in 2012,

- Star Cruise in 2007 * Puri in 2013

« Port Blair in 2008 * Poovar Island in 2014
- Kathmandu in 2009 » Leonia Hyderabad in
» Bangkok in 2010 2015

« Kuala Lam pur in

2011



INDUSTRY TESTIMONIALS

| really appreciate your efforts in making this event a grand success.
Attending the DQ Channels SP Summit is in a MUST TO DO List every year.

RS Shanbhag, Valuepoint Technologies, Bangalore

The SP Summit at Kathmandu was surely quality time spent with the fellow SP's
from pan India and besides that the panel discussions were involving, interactive
and well moderated. The freshness in the air of Kathmandu will definitely facilitate

continuous innovation amongst solution providers. At these times of negative
sentiments being all pervasive, this channel rendezvous would go long way in
charging the respective batt

Saket Kapur, Managing Director, Green Vision

Not only was the Summit a learning experience but also an eye opener and a tonic
to pace our business for years to come. It is always my pleasure to be a part of
the SP Summit and | feel that even if | have to close the organisation for three
days, | should attend and learn from my fellow solution providers.

Satpal Singh, DS Data Spec, Chandigarh



mChﬂnnB Electronic Direct Mailer
Database : 40,000

A perfect vehicle, reaching out to the
opt-in database to build awareness
and promote product launches.

@) SBS A255
‘e : Benefits Include:

@ Direct reach to the audience

generating quicker responses

earodesTraerL e T g
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@ Ability to personalize based on the

audience.

@ Potential to spread to others in the
form of viral campaigns.

. A cost effective tool.
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Newsletter

“IT Raaka can™t, nona can™

Bom mn brought up In b, Rake Kb i@ cumently working B @ county g,

st for AMD Incm. An Hincu Colleos siumni. she o her PG Onioma from H88C s sieo o
e ST b el moow Commens

The social Tacss of the monsy makars
C reorro,. ks huge profies oy, wih tankng

Sanaraly. pacse fesl chanel patnarn. sttng n AC

s EETL FIOE CHGBEE STewoar SR s bnas Sorirery ST the mepsshomsin, the s
o Muad moos Commmes

L —

s m.‘jumm.‘t
[r— E—

TEE]  Coming Soonil

Anand Naria: Plonssring Sucosss

Anchre Frecesn @ ooen o hereciary Sopner. b Jaseemchen Qecsy ooe YE Sameeharn

Reccy in potics o oakio Toperrar Mshesh Satu aber b fether Kz, one can fe @
G v Dwwd morw Commess

Ezstarn Front: The “threat” from Kolcata

Visch iz e Tockan moout He anrtem uposuntny e the gt | e meout Hh impnsvemants
wn grovang et Aty n tha chemal oot A2 Shusenerear, Susahs o zome

churr-0 ot o Dlwad more Comment

Mohan Gupta of KG SoTtwara: 4 Busy Man
A g Sracate from Del Unversty, Michan Gugta, MO 95 Sobeane anc Sarvion hed near
CErTec b pat T T SUEnErE. Sut b ERGT WEreS BT D T SrrpneneUr. o furey n
r=beare & Muad mone Commest

ol v bestores lewieny QN Up
uptaies o 1 Channel commenty [y

g zanity In e bwane bration, the
etz With the: changes brought
W b2 T e me the s .

Most Fsad Articiss
1. “ie nead o foous:
2 _‘.*._?c_-:-_. o Thes
3. Pavilac A Drandl e
4. “There = no single.
5. Destination UnoonTy

5. Warsha Anand - AN
Acshiis

Meet the woild's
first fomily of expert

integrated systems.

ot & IBM

Oniine Poll

Dooens, GBSy miagho Work,
for IT producis?

—

& Cyytarhici rcin Liri. Cybr Houms, B-15, Sac 12, Gurgeon, NCF, Dehi-1Z20H
g cnin L s ks 1 g Bn oy Pt i

Cogight
“ CyberMedia pie—"

HT i T

Database : 30,000

DQ Channels This Week : Delivered Daily,
gives the brief overview of the latest
happenings ,analysis, plus hot topics related to
solution providers market

and much more.

Benefits:
« Map your product message to the relevant

audience.

* Visibility of your brand to a targeted audience.

* A critical part of your media mix to sustain a
uniform frequency of your messaging to
drive home the product value.
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Custom Site
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This is an exclusive online platform to
showcase your solutions and reach
specific audience.

Gives your customer the relevant
information and generates
expressions of interest.

Benefits Include:
@ Reaching out to the target audience.

@ Building brand and product
awareness thus leading to
expressions of interest.

@ Extensive promotion ensures reach
to the targeted audience.

@ Updating decision makers on the
technology / solution.



Em[:hannlﬂs Other Marketing Offerings

+ Lead Generation

+ Virtual Conferences

+« Round Table

+ Road Shows

+ Online Polls

+ Custom Content
+ Custom Events
s Surveys

+ White Papers

+ Case Studies
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and more...



m CI Solutions for Solution Providers I

Thank You !!!



